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Social networks: 
 
With any social network, start slowly. Test it out for a while and see 
if it suits your way of interacting with the world; it’s better to have 
no Facebook profile if you don’t update it than an empty one with 
no followers or news. 
Carefully check the terms and conditions of the social networks you 
are interested in before posting images of your work. Most have 
licensing agreements built into their terms of service, so you are 
signing over some limited rights for your content to be reused 
without your further permission. 
That all being said, the rewards can be significant in terms of 
exposure.  
We will only talk about Facebook today although there are other 
networks such as Twitter, LinkIn, Blogs such as Wordpress. 
 
One of the oldest online social networks with over 1.59 billion active 
monthly users. After registering to use the site, users create a 
personal profile, add other users as friends, exchange messages, 
post status updates and photos, share videos and receive 
notifications when others update their profiles. 
Facebook profiles can be filtered into different types of friends, so 
you can maintain separation between professional and personal 
posts. Some artists (and especially organisation) maintain a 
Facebook Page, linked to a personal profile but posting under the 
organisation’s name, which allows any other user to follow them 
without having to be accepted as a friend, and provides further 
separation between personal and professional posts. Some even use 
Facebook as their only or main web presence, and don’t have a 
websitwee as well. 
Facebook users can also get information about talks, opportunities, 
events and exhibitions by following Pages or accounts, but many 
artists choose not to post images of the work here due to licensing 
concerns. 
Facebook Pages also come with useful and detailed statistics, so you 
can understand your audience and create targets for their activity. 
 


